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Science | Alaas

As the weekly flagship journal of AAAS with a
circulation of over 100,000, Seience reaches
more scientists around the world than any other
journal. At the center of important scientific
discoveries since its founding in 1880 Science
continues to publish the very best in peer-
reviewed research across the sciences. With
many ways to connect with Science’s 3 million
monthly unique visitors and 230,000 opt-in eTOC
subscribers, your organization can reach your
target audience using the strategies that make
the most sense for you.

Science Immunology | AYaaas

Science =3
Immunolggy

Science Immunology is a monthly, online-only,
peer-reviewed research journal designed to
facilitate understanding of the immune system
by showcasing innovative advances in the
expanding field of immunology, drawing from
studies in all organisms and model systems
including humans. With 70,000 monthly unique
visitors, and 44,000 opt-in eTOC subscribers, we
have many targeted ways to reach immuno-
logists working on basic, applied, and trans-
lational research through banners, emails, and
newsletter sponsorships.

Science Signaling | Aaaas

Science Signaling is a weekly online-only,
peer-reviewed research journal offering
researchers groundbreaking research and
commentary in the dynamic field of cellular
signaling. From basic science to design of
therapeutics and from molecules to networks
and systems design, this weekly e-resource
keeps researchers, faculty, and students ahead
of the curve. Reach these 64,000 monthly
unigue visitors who use techniques such as
PCR, electrophoresis, imaging, protein isolation,
and more with a targeted banner or sponsor an
email to 67,000 opt-in eTOC subscribers.

Cover description: Cross section of plant tissue as seen under the microscope.

) LEARN MORE AT ADVERTISING.SCIENCE.ORG

SCAN CODE

INFORMATION

Science Advances | Waas

- 4 Seience . - |
Advances

At

4’.‘(—:"; <

- -
b

T 4

Science Advances is a weekly, online-only,
open-access, peer-reviewed research journal
that publishes articles that make important
contributions to research in the life, physical,
environmental, engineering, math, computer,
and social sciences. With over 749,000 monthly
unique visitors, and 143,000 opt-in eTOC
subscribers, we have many great ways to
reach this broader audience spanning biology,
neuroscience, earth science, materials science,
and more.

ScienceRobotics AVaaAs

Science Robotics is a monthly, online-only, peer-
reviewed research journal providing a forum for
technological advances and for the social, ethical,
and policy issues surrounding robotics. The journal
is multidisciplinary, covering the traditional disciplines
of robotics, as well as emerging trends such as
advanced materials and hio-inspired designs.

Its scope is broad, addressing both theoretical
advances and practical applications. With 67,000
monthly unigue visitors, and over 36,000 opt-in
eT0C subscribers, reach scientists dedicated to
advancing the field with your advertising message.

Science Translational Medicine | AlAaas

Science Translational Medicine is a weekly,
online-only, peer-reviewed research journal
publishing translational research at the inter-
section of science, engineering, and medicine.
Interdisciplinary approaches are particularly
encouraged, for example, studies at the
interface of engineering and diagnostics,
chemistry and drug development, or cell biology
and clinical medicine. Over 182,000 monthly
unigue visitors means that you can target
researchers on the front lines of curing diseases
including 79,000 opt-in eTOC subscribers who
can see your company's messaging.
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A MESSAGE FROM OUR PUBLISHER

Thank you for considering Science and the family journals to communicate with our global scientific
community. The driving force behind our products is AAAS, which inspires and enables a robust research
ecosystem that drives discovery and innovation. As always, your marketing spend with us supports our
mission - advancing science, engineering, and innovation throughout the world for the bhenefit of all. We
look forward to working with you to develop creative campaigns to fulfill your media goals.

Bill Moran, Publisher
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YOUR MISSION

Reaching scientists

Connecting your organization's message with a global scientific community to help advance research and cure disease.
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BRAND EDUCATE ENGAGE RECRUIT RESEARCH

OUR MISSION

Making a difference

Relentlessly advancing science, informing policy, and serving society, the American Association for the Advancement of Science
(AAAS] is the mission-driven, non-profit publisher of the Science family of journals, promoting scientific excellence through many
global initiatives. For more information on AAAS programs, visit AAAS.org

Education - Supports STEM education through programs, Advocacy & Policy - Empowers scientists to promote
tools and policy. evidence-hased decision-making worldwide.

Diplomacy - Builds global scientific cooperation through STEM Careers - Helps scientists via training, networking
policy and diplomatic initiatives. and our job board.

Budgets - Advocates for robust federal funding for science Inclusivity for Excellence - Fosters a STEM ecosystem
and innovation. where everyone has the opportunity to go as far as their

talent and drive can take them.

Together, we achieve results. Every partnership fuels our nonprofit, mission-driven
efforts to advance global scientific knowledge and drive positive change.
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DEMOGRAPHICS

% 66%
Doctorate Doctorate
- 15% 18%
‘ Master’s Master’s
1% 12%
Bachelor’s Bachelor’s
ACADEMIC " ”
DEGREE Other Other
64% 66%
Basic Basic
42% 40%
’ Applied Applied
3 34% 35%
. Translational Translational
4 ﬁ
A 17% 22%
1 Preclinical Preclinical
- 13% 17%
—— Drug Discovery Drug Discovery
12% 13%
TYPE OF Clinical Trials Clinical Trials
RESEARCH Phase I-IV Phase I-IV
64% 64%
University, Academic ~ University, Academic
16% 17%
Industry Industry
8% 8%
Government Government
6% 8%
Hospital, Medical Hospital, Medical
WORK % %
SECTOR Nonprofit Nonprofit

el

AREAS OF
WORK
OR STUDY

30%
Immunology

29%
Molecular Biology

29%
Cell Biology

27%
Omics

26%
Biology

24%
Medicine

22%
Biochemistry
21%
Cancer Biology

21%
Cell Signaling

21%
Neuroscience

18%
Translational Medicine
18%
Computer Engineering

17%
Biotechnology

16%
Microbiology

16%
Bioinformatics

95% of the world’s top 20 pharma companies
(ranked by revenue) have access to Science online.

100% of the world's top 25 life science universities
(as listed in the Times Higher Education rankings) have

access to Science online.

Sources: Publisher's own data
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CIRCULATION & REACH GEOGRAPHIC
REGIONS
ALL SCIENCE-
BRANDED SITES
3 39%
ALL SCIENCE-BRANDED SITES North America
33%
PAGE VIEWS VISITS UNIQUE VISITORS Asia
19%
m m m 9%
Rest of World
14,594,099 8,766,540 4,698,752
SCIENCE PRINT & DIGITAL READERS SCIENCE.ORG
WEEKLY CIRCULATION TOTAL READERSHIP PAGE VIEWS VISITS UNIQUE VISITORS
100,060 193,933 8,;52,778 5,;83,299 3,018,145
SCIENCE CAREERS NEWS FROM SC/IENCE TUP 10
PAGE VIEWS VISITS UNIQUE VISITORS PAGE VIEWS VISITS UNIQUE VISITORS ‘"SITO RS’
621K 304K 197K 2.6M 22M 1.6M COUNTRIES
620,714 304,075 196,857 2,609,769 2,173,029 1,568,634
1
United States
SCIENCE ADVANCES SCIENCE IMMUNOLOGY 2
Chi
PAGE VIEWS VISITS UNIQUE VISITORS PAGE VIEWS VISITS UNIQUE VISITORS na
3
22M 15M 749K 212K 139K 7UK United Kingdom
2,152,405 1,487,241 749,352 212,135 138,690 70,174 4
India
SCIENCE ROBOTICS SCIENCE SIGNALING 9
Canada
PAGE VIEWS VISITS UNIQUE VISITORS PAGE VIEWS VISITS UNIQUE VISITORS 6
222K 121K 67K 134K 95K 65K Germany
222,374 120,662 67,091 134,303 95,443 64,866 7
Brazil
8
SCIENCE TRANSLATIONAL MEDICINE Japan
PAGE VIEWS VISITS UNIQUE VISITORS 9
454K 308K 183K pustale
453,728 308,015 182,921 10
France

Sources: June 2025 AAM Audit and Adobe Analytics
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THE POWER OF
SCIENCE-BASED MARKETING

Whether you want to create unique sponsored content or just need a more traditional advertising solution, Science can connect
your organization with our vast scientific audience to present your lab products, brand your company, or recruit your next hire.

Our sales team can provide guidance and strategy to meet your needs and budget. Use Science’s powerful reach to help you brand,
educate, engage and recruit.

CUSTOMIZED SOLUTIONS

Wehinars - As a powerful lead-generation product and a valuable | N o =

educational opportunity for our audience, Science Webinars can k““w f’_"“'“"jwn_"._i;""'"*'"'*w e erstiome 1, g
elevate your organization's thought leadership while filling your Pt e e ) e e Ot

sales funnel. Your webinar will be promoted via Science and AAAS
social media channels. You identify the topic and help mold the
scope of the discussion. Our expert team handles set-up
logistics, speaker invitations, and presentation coordination,
as well as pre- and post-event marketing.

Brand, Educate, Engage

Bullding "™ | gy
™ sirengy O g
§ SOMintig, l:;‘"’ﬂfl\hu: How rapg i
vy o UPPOMt each oipgy gy 10EE

Sample wehinars.

Booklets - Whether it's original content,a ~ PAGE VIEWS

collection of articles previously published 2 400+
in the Science family of journals, or a y

combination of the two, sponsorship 2,040+ UNIQUE VISITORS h
of a print booklet or eBook can drive (2025 Average YTD) jresearcha
awareness and encourage engagement SOURCE: ADOBE ANALYTICS, 10/16/25 Heart

while positioning your organization
alongside the Science name.
Brand, Educate, Engage

g science

Sample booklets.

Sponsored Features - These print and digital feature-style articles tell your brand's story alongside Science’s ~ PAGE VIEWS

award-winning editorial content. Work with our content editors to craft a compelling and educational narrative 2 500+

that will spark curiosity in your target audience. Each sponsored feature is promoted through an integrated y

marketing campaign to drive awareness. Brand, Educate, Engage 2,100+ UNIQUE VISITORS
(2025 Average YTD)

SOURCE: ADOBE ANALYTICS, 10/16/25
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Podcasts -

Science Podcast Sponsored Interview - Build your brand by
sponsoring Science's weekly, syndicated podcasts with a custom
segment. These popular interview-style broadcasts average 26,800
downloads/episode. Learn more about how your organization can
reach these valuable listeners. Brand, Educate, Engage

Custom Podcast - Create a customized podcast episode or series to
share your brand's story with the scientific community. Highlight the
exciting research going on at your organization through an in-depth
conversation with a relevant scientist.

Brand, Educate, Engage

Microsites/Interactives - Let Science Custom Solutions build an interactive
microsite to help you achieve your business goals. Our sites may include
quizzes, infographics, timelines, imagery, audio, video, and other dynamic
content to strengthen your brand's digital presence and lead traffic to

your site. Whether a historical perspective of your company or an in-depth
breakdown of a new product, microsites can be used to communicate clearly
while engaging your target audience. Brand, Educate, Engage

Posters - Get back in the lab by collaborating with our team to help
create and design an educational poster on the topic of your choice that
boosts your brand. Distribution plans are designed to match your needs
and budget and could include insertion in an issue of the journal Science,
trade show distribution, and/or online viewing. For more impact, we can ¢ S g New Light
make your digital poster interactive. Brand, Educate, Engage : Ultrastructure

|

Sample posters.

Infographics - Infographics dominate the information landscape. Let Science Custom
Solutions work with you to design visually effective graphics to educate scientists,
promote products, or highlight your organization's research focus with a dynamic and
engaging presentation. £ducate, Engage

Sample infographics.

> LEARN MORE AT ADVERTISING.SCIENCE.ORG
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THE POWER OF
SCIENCE-BASED MARKETING

Awards & Prizes - In partnership with the editorial team at Science, demonstrate
your organization’'s commitment to the scientific community by sponsoring a
prize/award in a field of your choosing. Brand, Educate, Engage

Sample awards and prizes.

Sponsored Meetings - Partner with Science to create a targeted event - either virtually, in-person, or hybrid - to bring together the
scientific community around a topic important to your organization. Work with a Science editor and our marketing team to develop
and promote the event to generate leads. Brand, Educate, Engage

‘ ‘ It was an immense pleasure and a great success. We are proud of the series' reach, with the last three webinars achieving an average
of over 200,000 views across platforms. It was wonderful to see such active engagement from researchers and students worldwide.
Moreover, the organizing teams worked together brilliantly to handle every challenge that came up, like time zones and technical
logistics. Their hard work was fundamental to this achievement. We are all incredibly enthusiastic about continuing this wonderful

collaboration and exploring future opportunities together.
Xi Wang, PhD, Westlake University

Videos - Create captivating videos that tell your story through interviews, images, and animations. From short videos to engage
your social media channels to longer visually compelling narratives that dig deeper into the science, we can ensure that your
message comes through. Brand, Educate, Engage

Surveys/Market Research - Receive actionable intelligence by surveying our audience. Whether your company is looking
for a quick gauge of industry sentiment, a detailed analysis of your newest product line, or how customers feel about your
organization's brand, Science surveys provide the answers with targeted customizable surveys. Extend the reach of your
findings by letting our team of science marketing experts build a campaign based on your results. Research

Science@Work - Showcase your employer brand or promote an award, prize or meeting with a sponsored feature that
blends educational career content with your message. These engaging features are highlighted on the homepages of both
ScienceCareers.org and Jobs.ScienceCareers.org.

Brand, Educate, Recruit
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TRADITIONAL ADVERTISING

issues save it and share it. The visual impact of your ad alongside high-caliber research, ‘T\E‘T]L(nggu‘:;cmn
award-winning news, and topical perspectives effectively delivers your message to the

0 o 0 0 . . . IN SUIENGE SOURCE: SCIENCE JOURNALS
scientific community. If you are hiring, your job ads brand your company while attracting SURVEY, AUGUST 2025

potential hires. Brand, Recruit

Print Advertising - Science is a leading, trusted scientific journal. Readers of our 51weekly ~ READERS WHO 9 40/

Banners - From standard run-of-site banners or a more targeted
approach, to our high-impact billboard and anchor banners, we

provide numerous ways to deliver messages effectively. With our
responsive design, your banner ads will reach scientists across
all their devices. There is an ad spot on one of our many journal
websites just waiting to showcase your product.
Brand, Educate, Engage

READER WHO TOOK 0
SOME ACTION AFTER 0
SEEING A BANNER AD

SOURCE: SCIENCE JOURNALS SURVEY, AUGUST 2025

Sample banner.

audience, ensuring that your messages reach scientists with a genuine interest in your ACTION AFTER

product area or technology. We'll help you reach the most targeted individuals to show- READING EMAILS

case your product, to promote an event, award, or prize, or to recruit talent. gﬂg\mﬁ&"scrEngzusﬂNMs
Brand, Educate, Recruit, Research

Email Alerts - Science email alerts provide a cost-effective way to deliver your AVERAGE
message to a large scientific audience. When you sponsor one of our Email RECIPIENTS
Alerts, you are reaching opt-in subscribers across our Science family of journals y PER EMAIL

with your branding message or job openings. Brand, Recruit SOURGE: SFWIC REPORT, JUNE 2025

Third-Party Emails - Emails are created by your company and sent to a targeted, opt-in READERS WHO TOOK 9 00/

) LEARN MORE AT ADVERTISING.SCIENCE.ORG 9
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THE POWER OF
SCIENCE-BASED MARKETING

Newsletter Sponsorships -

ScienceAdviser - Include your brand alongside this fresh selection
of news, research, and perspectives with traditional banner ads
and ask your sales representative about native ad opportunities
within the newsletter. The ScienceAdviser audience is over 170,000
and growing. Brand

Science Focus - Align your organization's message with Science
articles around a specific topic. Whether your product involves
neuroscience, mass spectrometry, or any other specialty, this
newsletter puts your name out in front and associates your
organization with the most up-to-date research, news, and science
policy content. Take advantage of this opportunity to showcase your
message to scientists working in those fields that are important to

you. Science Focus reaches 50,000 targeted subscribers. Brand S
ample newsletter.

Career Path - Reach the 375,000 recipients of the bi-weekly
Science Careers newsletter by sponsoring this career
development-oriented newsletter. Brand, Recruit

Podcasts - Our Science Podcast series, streaming for 20 years, is one of the most popular and engaging series available to the
scientific community. Episodes go live every Thursday at 2:00 PM Eastern and are syndicated for download on popular streaming
services. Choose one of 3 ad spots (pre-roll, mid-roll, post-roll) within each podcast to have our host read your company message
to a relevant audience. Brand

Science Careers Job Board - Your job posting partner for top talent in STEM. With over nearly 200,000 unigue visitors monthly,
recruiting highly qualified candidates is as easy as posting your job. Post a single job or have all your jobs posted with an autopost
package. Recruit

Science print specs Science online specs
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2026 SCIENCE EDITORIAL
CALENDAR HIGHLIGHTS

The calendar below highlights 2026 issues that include a special topic or bonus distribution. For the full list of weekly issues,

please scan the (R code at the top of this page.

SCAN CODE
FOR FULL
CALENDAR

RUN OF BOOK CAREERS
ISSUE | SPECIAL FEATURE/ MEETING RESERVE | FILESTO | RESERVE | FILESTO
DATE | THEME AD SPACE | SCIENCE | AD SPACE | SCIENCE
Jan.8 | New Products: General Dec.18 | Dec.22 | Dec.26 | Dec.30
Feb.5 | JF: Postdocs AAAS Annual Meeting, Feh 12-14, Phoenix, AZ Jan.16 | Jan.20 | Jan.22 | Jan.28
Feb.12 | Al/Automation Jan.23 | Jan.26 | Jan.29 | Feh.4
Mar.12 | JF: Chemistry American Chemical Society Spring, Mar 22-26, Atlanta, GA Feh.20 | Feb.23 | Feb.26 | Mar.4
Apr. 2 L??:#;E;Z?orgafy American Association for Inmunologists, Apr 15-19, Boston, MA Mar.13 | Mar.16 | Mar.19 | Mar.25
Apr.9 | JF: Cancer Research ﬁr:[?;g:peﬁ?s;;??t;\g? Igrg::%:gﬁoesce: reh, Apr 17-22, San Digo, GA Mar.20 | Mar.23 | Mar.26 | Apr.1
Apr. 30 EFE I[I;/eiz?iistherapy American Society of Gene & Cell Therapy, May 12-16, Boston, MA Apr.10 | Apr.13 | Apr.16 | Apr.22
May 14 | JF: Postdocs Apr.24 | Apr.27 | Apr.30 May 6
Microbiology/Microbiome
May 21 | JF: Microbiology American Society of Microbiology, Jun 4-8, Washington, DC May 1 May 4 May7 | May16
Microbes
May 28 FOCiS 2026, Jun 9-12, San Francisco, CA May 8 May1l | May13 | May19
Jun.4 | JF: Inclusivity May15 | May18 | May21 | May27
Jun. 11 | New Products: General May22 | May26 | May28 | Jun.3
Jun. 18 Federation of European Neuroscience Societies, Jul 4-8, Barcelona, Spain May29 | Jun.1 | Jun.3 | Jun.9
wiig Semmebrep/Handing un26  wn29 | w1 | Juls
Aug. 13 | DNA/RNA Technologies Jul.24 Jul. 27 Jul. 30 Aug.5
Sep.3 | JF: Europe Aug.14 | Aug.17 | Aug.20 | Aug.26
Sep.10 | New Products: General Aug.21 | Aug.24 | Aug.26 | Sep.1
Sep. 17 | JF: faculty Aug.28 | Aug.31 | Sep.3 Sep.9
Oct.1 | Women's Health Sep.11 | Sep.14 | Sep.17 | Sep.23
Oct.8 | JF: Faculty American Society of Human Genetics, Oct 20-24, Montreal, Canada Sep.18 | Sep.21 | Sep.24 | Sep.30
Oct. 22 | Career Feature: Top Employers Oct.2 Oct.5 Oct.7 | Oct.13
Oct.29 jNFB Lllvre(Z/Srzlsecr;:r?ce Society for Neuroscience, Nov 14-18, Washington, DC Oct.9 | Oct.13 | Oct.15 | Oct.21
Nov.12 | New Products: General Oct.23 | Oct.26 | Oct.29 | Nov.4
Nov.19 | JEAI Materials Research Society - Fall, Nov 29- Dec 6, Boston, MA 0ct.30 | Nov.2 Nov.5 Nov. 11
Dec. 3 ?}nﬂg};/eijjgfgeg;'?\/l%%yﬂm|cs American Society for Cell Biology, Dec 12-16, San Diego, CA Nov.13 | Nov.16 | Nov.18 | Nov.20
Dec.17 | Breakthrough of the Year Nov.25 | Nov.30 | Dec.3 Dec.9

EDITORIAL CALENDAR KEY Red Text:  Editorial Theme
Black Text: Science will have a booth at the meeting

* New Product Focus submissions: 150-word description or a press release
and a high-res (>300 dpi) image to: new_products@aaas.org

Green Text: Career Feature
Italic Green Text: Job Focus
Purple Text: New Product Focus™

Grey Highlight: Readership Ad Online Study —
get feedback on your online banners

Purple Highlight: Readership Ad Print Study -
get feedback on your print ad
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